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Are all
airlines
e
same?
Most airlines
boast of French

cuisine,champagne
and savoir-faire

but only two are Fren

the whole thing comes naturally to UTA & Air France.

Flying the world’s largest air network naturally advantage of nwn, in our airliners—the giant
has its advantages. For a start, being French DCo Super 62, the Boe 727-200, our very
takes care of the “joie de vivre”: warm French Caravelles and iu!cr the supersonic Con-
genuine French hospitality, a smiling French corde. Only UTA French Airlines and Air France
Welcome Service at every stopover, French weave a network of exclusive French delights
-gourmet meals and wines, in-flight movies and wherever you fly in the world. Ask your travel

7 channel stereophonic sound. Then there’s the  agent or UTA.
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We don’t want to blow our own

horn, BUT —
You
SEE MORE

ENJOY MORE

and PAY LESS

when your travel arrangements
are in the experienced hands of
Dalgety Travel.

WE LOOK FORWARD TO BEING OF
SERVICE TO YOU!

EIDALGETY TRAVEL

HAMILTON AND ALL BRANCHES
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