Commerce stronger than politics

Autor(en): [s.n.]

Objekttyp:  Article

Zeitschrift:  Helvetia : magazine of the Swiss Society of New Zealand

Band (Jahr): 63 (1997)

Heft [5]

PDF erstellt am: 24.05.2024

Persistenter Link: https://doi.org/10.5169/seals-945348

Nutzungsbedingungen

Die ETH-Bibliothek ist Anbieterin der digitalisierten Zeitschriften. Sie besitzt keine Urheberrechte an
den Inhalten der Zeitschriften. Die Rechte liegen in der Regel bei den Herausgebern.

Die auf der Plattform e-periodica vero6ffentlichten Dokumente stehen fir nicht-kommerzielle Zwecke in
Lehre und Forschung sowie fiir die private Nutzung frei zur Verfiigung. Einzelne Dateien oder
Ausdrucke aus diesem Angebot kbnnen zusammen mit diesen Nutzungsbedingungen und den
korrekten Herkunftsbezeichnungen weitergegeben werden.

Das Veroffentlichen von Bildern in Print- und Online-Publikationen ist nur mit vorheriger Genehmigung
der Rechteinhaber erlaubt. Die systematische Speicherung von Teilen des elektronischen Angebots
auf anderen Servern bedarf ebenfalls des schriftlichen Einverstandnisses der Rechteinhaber.

Haftungsausschluss

Alle Angaben erfolgen ohne Gewabhr fir Vollstandigkeit oder Richtigkeit. Es wird keine Haftung
Ubernommen fiir Schaden durch die Verwendung von Informationen aus diesem Online-Angebot oder
durch das Fehlen von Informationen. Dies gilt auch fur Inhalte Dritter, die tUber dieses Angebot
zuganglich sind.

Ein Dienst der ETH-Bibliothek
ETH Zirich, Ramistrasse 101, 8092 Zirich, Schweiz, www.library.ethz.ch

http://www.e-periodica.ch


https://doi.org/10.5169/seals-945348

Dolphin Travel

SWISS professionalism with a KIWI smile

the fresh alternative for all your travel needs

EXCEPTIONAL SERVICE - MULTILINGUAL
SPECIALISTS IN LOCAL + INTERNATIONAL TRAVEL

ring, fax or e-mail me for the best quotes in town - ANYTIME!

DANIEL BRANDL
ph. (09) 376-6611 (24 hours) / mobile 025-853 946

fax (09) 376-6616 / e-mail: danielb@dolphin-travel.co.nz
20 georgina street, freemans bay, auckland

‘.'
IATA

a division of

Advantage

TRAVEL SYSTEMS LIMITED

WORLD CHAMPION AMONGST CYCLING COURIERS

Due to ever increasing traffic jams
in European cities, the job of cycling
couriers is becoming more and more
important. It is a sign of our modern life
that delivery times within cities are
being drastically reduced by reverting
back to the good old push-bike instead
of using cars or even motobikes.

The great advantage of the push-
bike is its manoeuvrability within city
traffic and especially in traffic jams, its
light weight which allows it to be lifted
on to pavements or carried over obsta-
cles and its ease of parking. You can
lean it against a tree, a wall, a house or
even a shop window while you quickly
make a delivery. What you perhaps
lose in time against motorised trans-
port to get from A to B, you certainly
gain back twice over when you get to
your destination. By the time the motor-
ised courier eventually has found a
parking spot, you have long ago made
your delivery and are already on your
next job.

So jobs as cycling couriers are get-
ting more and more popular in Europe
and it is therefore not surprising that
sooner or later, someone had to come
up with the idea of staging a champion-
ship for this type of activity.

When the 18 year old student from
Basle, Ursi Hanny, who is working as a
cycling courier in her home town to pay
for her studies, heard about a world
championship being staged in Berlin,
she promptly decided to enter. To her
greatest surprise she alsowonthe race.

The competition was not simply a
road race but involved quite a few other
tasks as well. The contestants had to
climb over obstacles with their bikes,

weave in and out of a staged traffic jam,
run up some stairs to deliver a parcel
and change a tyre on the way as well.
And all along, they had to carry in their
bag a raw egg which they had to be
careful not to break.

And so a new world champion was
born in a work-related sporting activity
which could be put alongside the old
wine waiters’ street race, the wheelbar-
row pushing or gumboot throwing.

COMMERCE STRONGER
THAN POLITICS

In a recent speech, the Swiss Fed-
eral Councillor Kaspar Villiger acknowl-
edged that international commerce and
trade is getting more important than
politics. The proof is that trade embar-
goes imposed for political reasons by
some countries on others are quite
often ignored by international traders.
Similarly, commercial relationships of-
ten flourish between two countries al-
though no mutual diplomatic represen-
tations exist, in other words, between
two countries which politically do not
recognise one another's existence.

With general globalisation of mar-
kets, international trade will become
more and more predominant at the
expense of politics which gets gradu-
ally pushed into the background.

WORLD LANGUAGES

German is still one of the ten most
spoken languages in the world accord-
ing to the following statistics:

(Number of people speaking this
language as their mother tongue)

Chinese 792
Hindi 404
English 329
Spanish 325
Russian 210
Arabic 198
Bengali 180
Portuguese 164
Japanese 124

German 91

Wonder where the French, the ltal-
ian and the Schwyzerdutsch lie?

Ursi Hanny on her job in Basle as a fast courier flitting through slow moving traffic

on her fast bike.
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