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H. R. Fricker, Networker

Künstlerbriefmarken
«Artistamp»

H.R. Fricker: Bearbeiteter
Pro-Patria-Marken bogen,
Farbfotokopie, perforiert,
1994.
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Die Künstlerbriefmarke/Artistamp, ein beliebtes Medium im globalen

«Mailart-Network», ist das ironische Gegenstück zur Bild-Gigantomanie

im Kunstbetrieb. Der formal und inhaltlich klar definierte Kontext

offizieller Briefmarken eignet sich vorzüglich, insbesondere in ihrer Funk-

tion als staatliche «Werteträger», zur individuellen Gegendarstellung.

Die im «Mailart-Network» zirkulierenden «perforierten Bogen» enthalten

oft Informationen, die sich auf das «Network» oder «Networking»

beziehen, wie z.B. kleine Statements in Form von Slogans oder Homma-

gen an Kollegen, um zu zeigen, mit wem man vernetzt ist.

Viele «Artistamp»-Bogen sind kollektive Arbeiten.
"T HELVETÎÀ"*"50+2 0*

Sie entstehen einerseits, wenn sich zwei oder

mehr Künstler und Künstlerinnen treffen,

andererseits, wenn ein Networker andere ein-

lädt, sich mit einer Einzelmarke an einem

Kollektivbogen zu beteiligen.
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Les timbres d'artistes

«Artistamp»
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Piermailo Clanl I

After 7 years s nce I wrote, worked
and spread through the nai -art
channels, the watch word •

oraposilion 'PCR UN APTE DE
BASE SIN ARTiSTANS; I n ;JS!
forced to reoonize that our aims are
trapceti and drowning in the waves
of multinational capitalism mat
splashes today ail ever the world I

need to reinforce what Behold
3recht sa d sometime ago. thmking
about the third «vend. "to live-that s
to say to maintain oneself with tie-
has become an entire art ' I nee«
to' rewrite tire affirmation of
demente Pad n when denouncing
that today art is insufficient. Missing
by misery
- desaparecidos por
misera - was the
footprint stamped, like a
last whisper, on our gLjP
envelopes smce 1989.

Graoeia Marx AR

We tr ed to make the networkers
know that it wasn't enough to have
escaped ihe physical
disappearance during the military
dictatorship, to be alive m mind and
soul... now we re ceing vanished...
with the network's consent. Nakec.
skilless. despoiled by a hidden
monster without face and heart, we
cried out in our last
communications'HASTA LA
VICTOR A DE LA PCES'A
SIEVPRE" (to the ever victory cf
poetry')... and slence was 'he
answer we read in aimost every
technocratic or touristical proposal
we received by mail, inviting tc- take
part in the d3nce of
binary codes, artefax
ortounsticai _
contacts without Mccmmitrr.enl. '
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Le timbre d'artiste
«Artistamp» est un sup-

port privilégié au sein

du «Mailart-Network»
mondiale. C'est aussi le

pendant ironique de la

gigantomanie qui carac-
térise certaines représen-
tations dans les milieux
artistiques.
Le contexte clairement
défini, pour le fond et
la forme, des timbres-

poste se prête merveil-
leusement bien à la

«contre-représentation»
individuelle, notamment
dans sa fonction de

vecteur d'une taxe de

l'état.
Les «feuilles perforées»

qui circulent dans le

«Mailart-Network» con-
tiennent surtout des

informations ayant trait
au «Network» ou «Net-

working» comme, par
exemple, de brèves

déclarations sous forme
de slogans, ou des hom-

mages à des collègues,

pour montrer avec qui
l'on fraye sur le réseau.

De nombreuses feuilles

Artistamp sont des

œuvres collectives. Elles

peuvent naître de la

rencontre de deux

artistes ou plus, ou de

l'initiative d'un
«Networker» qui convie

l'auteur d'un timbre-

poste à participer à une
feuille collective.

I francobolli artistici
«Artistamp», uno dei

mezzi preferiti nel «Mail-

art-Network» globale,

rappresentano ironica-
mente l'opposto délia

gigantomania delle

immagini diffusa nel
commercio d'arte.
II contesto dei franco-
bolli ufficiali, formale e

chiaramente definito
nel suo contenuto, si

adatta in modo eccel-

lente, in modo partico-
lare per la sua funzione
di «portavalori» statale,
ad una controrappresen-
tazione individuale.
Questi «fogli perforati»
che circolano nel «Mail-
art-Network» conten-

gono spesso informazio-
ni che si riferiscono al

«Network» oppure al

«Networking», corne

p. es. brevi dichiarazioni
sotto forma di slogans

oppure omaggi ai col-

leghi, alio scopo di
dimostrare con chi si è

collegati in rete.

Molti fogli costituiscono
dei lavori collettivi. Da

un lato essi vengono
creati quando si incon-

trano due o più artisti,
dall'altro quando un
«Networker» ne invita
un altro a partecipare
ad un foglio collettivo
con un singolo franco-
bollo.

Kollektiv-Briefmarkenbogen «Personal Contact and
Network» aus einem Einladungsprojekt von H. R. Fricker,
Günther Ruch, m. vânçi stirnemann.
Aus insgesamt 4 Bogen mit 62 Mail-Artisten/Networkern
aus 17 Ländern, anlässlich der Ausstellung «Mail-Art/
Netzwerk der Künstler» im PTT Museum Bern 1994.

Farbfotokopie, perforiert.
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«H.R. Fricker besucht
Gianni ßroi in Florenz».
Bearbeiteter Kollektiv-
bogen.
Farbfotokopie, perforiert,
1994.
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Mark Pavveon GB

And look at my country
now! Everywhere bloody
human corpses, thousands
of people are killed, many of
them with cut throats, just
because of their different
nationality, 500'000 people
mostly women and children
are refugees in different
parts of ibe country. There
are many eighteen- year-old
invalids, many demolished
and robbed homes.
A kind of chaos in

every domain.

H.R. FrickerCH • Andre]TTsma, Novl Sad 1992

Nov/, what is the,
NETWORKER'S ROLE m this
situation? It is to show LOVE
COMPASSION ALTRUISM !o
create a new siluaton where ail
those people, one day, could feel
the JOY OF LIVING. Yes, this
•«as my goal while
NETWORKING, and it is my
purpose in my everyday Me while
communicating with atl those
unhappy people. My
NETWORKER'S ROLE has not

changed I just have changed the
field of action. I arr. there where

my help, my
love and compassion
are needed more.
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Metallic AVAU - Aug.18.1905
Le Salcn d Axt el de Coilture.
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Marais posta/as (/'artists

«Artis/a/np»

Las marcas postalas
d'artists «Artistamp», in
med stimà en il «Mailart-
Network» global, è in
cunterpais ironie a la

gigantomania dal pur-
tret sin la fiera d'art.
Il context da las marcas

postalas uffizialas, défini
cleramain en furma e

concept, è fitg adattà,

spezialmain pervi da lur
funeziun da «purtadras
da valur» statala, sco

cunterpreschentaziun
individuala.
Las «artgas perfuradas»
che circuleschan en il
«Mailart-Network» cun-

tegnan mintgatant in-
furmaziuns che pertut-
gan il «Network» ubain

il «Networking», sco

p. ex. pitschens parairis
en furma da slogans

ubain omagis per colle-

gas per qua tras mussar

cun tgi ch'ins è collià.
Bleras artgas d'Arti-
stamp èn lavurs collec-
tivas. Elias vegnan créa-

das, cura che dus u plirs
artists u artistas s'in-

scuntran, ubain cura
ch'in «Networker» en-
vida in auter da sa

participar cun ina marca
individuala en in'artga
collectiva.

A rf!5î(UHp

Artistamp, a popular
medium on the global
mailart network, is the
ironie counterpart to
the obsession with ail

things big in picture
form in the art business.

The clearly defined for-
mat and context of of-
ficial stamps makes

them especially suited,

particularly in their
function as official
"word carriers", for in-
dividual counter state-

ments.
The "perforated sheets

of paper" circulating on
the maiiart network
often contain informa-
tion relating to the net-
work or networking,
such as, for example,
small statements in the
form of slogans or
homages to colleagues

to show with whom
one is networked.

Many Artistamp sheets

are collective works.
They are produced on
the one hand when two
or more artists meet and

on the other when one
networker invites an-
other to take part in a

collective sheet with
his individual stamp.
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Kollektiv-Briefmarken bogen,
siehe auch Legende Seite 47.
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