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Cooperation with partners in the
industry was successfully expanded.
Another achievement was a further
increase in the income from interna-
tional marketing. Both parties benefit
from the cooperative agreements:

in particular the pooled forces and
resources — and hence also the jointly
and consistently planned activities and
campaigns — are of particular benefit to

the customer.

Cooperation with SDM (Switzerland
Destination Management Co.) as a
strategic partner was intensified further.
SDM ofters call centre and e-commerce
services to companies that market
offers in Swiss tourism. Switzerland
Tourism holds a 33% share in this

reservation platform.

Switzerland Tourism is considered an
attractive partner thanks to its market-
ing power and its scope.

Switzerland Tourism maintains strategic

partnerships with the following

companies:
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