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The next generation -
Swiss tourism of the future

With our 100-year history we mustn't lose sight of the future. What does the next

generation of tourism specialists have to say about the future of Swiss tourism?

What trends are appearing on the horizon? What visions do our young, up-and-coming
travel specialists hold? A survey of students at the École hôtelière de Lausanne (EHL)

reveals some exciting ideas.*

"Foodies" will find something to
their taste in Switzerland:

"CuZZnury fours ore f/ze frenzZ 0/ f/ze /«ture;
m StWfzerZowd eoc/z czmfon Zios Zfs ZocoZ .spec/u/Zf/es.

Tournfs reo m 'f jwsf Zze moroeZZiw^ of f/ze scenery
Zmf w/ZZ Zncrezzs/nffy Z>e frying ouf reg/on«/ foot/."

Swiss tourism as part of a European
whole - opportunity and challenge:

"Europe s/zou/z/ Z»e marfcefez/ more os o rn/zo/e.

Europeou four/sm sfzzke/zoZz/ers zoou/zZ f/zen

Zze forcez/ fo loorfe fogef/zer."
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Unspoiled nature will play an even
greater role in the future:

"PeopZe /on(j fo zn's/f unfouc/zezZ nofure. StoZteer/ontZ

Zs /uZZ zzfpZoce.s' ZZZze f/zz's: mounfzzZns zznzZ Zzz/zes free

from Zzumzzn Zn/Zuence. So for me /zone onZy Zzeen

zzz/uerfZdntj fZze Zzeoufy of fZze Zzznz/sczzpe. Z f/zinfe fZzof

SzuZfzrerZonzZ s/zou/z/ pZoce more emp/zzzsz's ozz Zzzzznng

fZze deemed zzz'r zmz/ zozzfer Zn fZze mor/z/."

"Sharing Economy", reloaded:

"1% un'ZZ ZncrezzsZn^/y fraueZ zznf/zouf money,

fzzfe/n^ zzz/ozznfzzge 0/ f/ze exc/zzznge economy:
foz/zzy Z zzu'ZZ tuorfe on yozzrfarm zznzZ nexf meek

you mz'/Z fzzke cure of my zzccommoz/zzf/on."

These trends have been assessed by the
students as particularly relevant for the future
of Swiss tourism (in %):

M11M
SWITZERLAND + VICTORINOX

"Survey carried out in 2016 (quantitative and qualitative), 200 students participated, analysis by
Switzerland Tourism with significant support from BMC Switzerland and Victorinox.
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