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EURQOPEAN CONFERENCE

GREEN POWER(29) MARKETING

5™ EUROPEAN CONFERENCE ON GREEN POWER MARKETING 2007

Stepping stones to significant market
shares of renewables

The European forum for market players and decisionmakers
in the renewable energy industry

13 and 14 September 2007, Lausanne, Switzerland

Green power - issue of today! Early bird discount:

Global warming, security of supply, market -
liberalisation and price fluctuations - energy If you rengter by

is back at the top of the political agenda in 12 JuIy 2007,
Europe! Expanding the green power business you will save 10 %

in the years to come will force producers and . . |
marketers to align their segment with an in- on the rengtratlon fee!

creasing demand for energy, with renovations
and extensions of Europe’s production capa-
cities and power grids, and, above all, with
the transition from subsidies to a free market.

Registration and information
Green Power Marketing GmbH, Switzerland | Meister Consulting GmbH, Germany
Tel.: +41 (0)43 322 05 56 | info@greenpowermarketing.org | www.greenpowermarketing.org
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ENERGIE OUEST SUISSE
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