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MANIFOLD NEEDS OF

A PROMISING
Japan is not a Western country, but it exhibits many Western features. It borrows from the West
whatever satisfies the needs and wishes of the Japanese and fits in smoothly with their way of life.
This is equally true of technologies and cultural influences, and it's also true of a vast spectrum of
consumer goods. Clothing, for instance, one of the most pronounced Western features.
In "Networking in Fashion", an influential wholesaler reduces his concept to its pithiest expression
and announces his intention "to create a worldwide fashion network and to bring the world of
international fashion to ourJapanese clientele". He plucks the attractions from a worldwide range like
raisins from a rich fruit cake. And raisins, to the Japanese, mean objects with a high prestige value.
High-sounding names and exclusive specialities, famous brands and reputed qualities whet his
interest. And there's a ready market for these goods, although the high cost of imported articles
narrows down the clientele. No doubt it's the monotony of the run-of-the-mill range for mass
consumption that makes the distinct-from-the-average speciality so sought after. Japanese men and
Japanese women in particular have their eyes skinned for the special touch that distinguishes
Western fashions from their own. And they're prepared to dig deeper into their pockets for it
because of the spin-off - à piece of status symbol.
Now tradition equates beauty with simplicity, which may explain why cutting a fashionable dash is no
virtue in Japan. In any case, group pressure stifles any individual wish to stand out from the crowd.
Taste is conditioned by the desire to appear neat and pretty: it's conventional. That, of course, whittles
down fashion's radius, with the exception of exclusive boutiques. Established fashion setters command
more respect than young innovators, small-repeat flowers in sober colours are preferred to large-
repeat abstractions.
In the above-mentioned worldwide fashion network, Swiss fabrics rank high. They enjoy an outstanding
reputation, be they fine-count cottons, smart silk prints or costly embroideries. Both scope and demand
exist for a wide variety of articles and signatures at the most diverse stylistic levels, from reputed
designers to large clothing manufacturers ofclassically oriented collections. But it's essential that a link be
established in every case between independent creative expression and the Japanese woman's
somewhat conservative tastes in fashion. Gold opportunities await those who are finely attuned to the
needs of this promising prestige market. Jole Fontana
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MA R K E T

1
Jolie by Kimijlma/Abraham 2 Jolie by Kimifima/ Abraham 3 AnRobe/Hüller - Seon

4 Raika/Taco 5 Maggy / Weisbrod-Zürrer 6 Takada of National / Bischoff

7 Takada of National / Bischoff 8 Yoshimura / Hausammann + Moos 9 Takeo Nishida/Naef
10 Jun Ashida/Forster Willi 11 Jun Ashida/Mettler
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STRIPES AND

I
DOTS

"Modern Classic" is a style that suits the
Japanese woman's mentality. It's a label
with which fashion operates successfully in

Japan. This is quite obviously the case with
fabrics, where a pressing demand exists for
attractive textures that lend themselves
equally to solid-coloured versions and classic
designs. Japanese women show a frequent
preference for classic colours: red, navy and
white are basics.
Dots come almost exclusively in white on
coloured and coloured on white, from pin
dots to polka dots. Plain and pin stripes and
the less common wide-repeat variations radiate

freshness, particularly in the most popular
combination of delicate blue or pale grey with
white. Multicoloured flowers are rare, except
for tiny ones that cover the ground like a fine
carpet. One-hand prints abound, often in bright
colours on dark grounds, with large silhouetted
flowers and leaves or flower heads in stylized
woodcut renderings.
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1 Tokyo Style / Taco 2 AnRobe / Müller - Seon

3 Maggy/Brunstar 4 Lapine/Taco 5 Hosono/

Abraham 6 Monde d'Amour / Müller - Seon





BELOVED LITTLE DRESS
The Japanese summer is long, the climate
rather damp and, at least in the densely
populated capital, oppressively hot. Cotton
is the fabric of choice for summer fashions,
and Swiss voile rates as Number one. Every
collection includes whole series of light,
ethereal, unpretentious cotton frocks, one-
or two-piece, slim, and mostly simple
shirtwaisters or shifts, or short jacket tops
and A-line skirts. Details and trimmings are
used sparingly. The material palette includes
soberly patterned fine cottons, rounded off
by figureds, light piqués, fine-knit jerseys and
discreet allover embroidery on linen textures.
The more ladylike versions ofthe beloved little
summer dress come in flowing silk and a few
printed crêpe de Chines, with wrapover or
drape effects to lend elegant emphasis to the
slender figure.
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1 Raika/Taco
2 Raika/Taco

3 Takeo Nishida/Abraham



4 Marion / Hausammann + Moos

5 Madame Blanche Ueda/Taco 6 Madame Blanche Ueda/Taco 7 Marion /Gut 8 Marion/

Reichenbach 9 Marion/Fisba 10 Marion / Mettler 11 Raika/Taco 12 Marion/Fisba
13 Jolie by Kimijima/ Abraham
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FUN IN THE SUN
Designer fashions in particular make an
occasional spirited breakthrough in the
classically oriented collection to cut a

youthful, idiosyncratic, imaginative dash. A
whiff of Dallas de luxe ladies with a shot of
eccentricity for swimming costumes, a
suggestion of snazzy uniform with the safari
touch, beach combinations with stunning
peep-throughs and see-throughs to a spot of
naked flesh - this is the fashion that's fun in

the dazzling summer sun.
The fancy fashion range includes more striking,

way-out materials. High-gloss satins in

electric colours, shimmering sequins, extravagant

large-patterned prints in brilliant exotic
tones pepper up the otherwise plentiful selection

of restrained options.
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SUMMER E
Formal occasions are rather rare in Japanese

social life (concert- and theatregoers
usually don't change), but evening fashion is

taken seriously, even in summer. The
emphasis, however, is on short models —

elegant cocktail and dashing party dresses -
while the formal evening gown comes into
its own on the appropriate gala occasion.
Swiss textiles for evening wear on the

Japanese market mean - apart from summer
chiffons and muslins — mainly embroideries:
dainty embroideries on sheer grounds, delicate

pastel-coloured allover embroideries,
rich guipures, most of which are used as

attention-capturing touches.
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1
Jun Ashlda/Taco

2 Jun Ashida/Schlaepfer 3 Jolle by KlmlJIma /

Abraham 4 Hosono / Forster Willi





KURAUDIA
Specialists in Bridal Wear

In Kyoto, erstwhile Imperial city, tradition and modernity
have contracted a happy marriage. Kyoto is the headquarters
of Kuraudia, well-known bridal wear specialists, ofwhom the
same can also be said : tradition and modernity are unanimous
that the ancestral Japanese wedding kimono and the
contemporary Western-style wedding and party dress are
not mutually exclusive, but complementary. A beautiful
young bride takes pleasure in displaying these two facets of
her life - a profound attachment to tradition and a readiness
to innovate.
Kuraudia manufactures around 20 000 bridal and party
dresses annually and is one of the Swiss textile industry's
biggest clients, because of the high prestige attached to
novelties in embroideries and silks for bridal fashions.
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